
Digital Attendee Development 

THE NEW RULES OF ENGAGEMENT  
 



The New Rules of Engagement 

Introducing 
 
Mike Blackman  
Attendee development success story 
 
Joelle Coretti 
Attendee Dashboard & Referral programme 
 
Vicki Hennin 
Leveraging analytics 
 
Moderated by: 
Denise Capello 
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Have you been successful at increasing attendance to your events? 
A. No, I wonder why they still pay me 
B. Yes, but there is always room for improvement 
C.¸ŜǎΣ LΩƭƭ ǎƘŀǊŜ Ƴȅ ōŜǎǘ ǘƛǇ ǿƛǘƘ ȅƻǳ ŘǳǊƛƴƎ ǘƘŜ vϧ! 
D. I am not responsible for attendance promotion 
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How has your spending on electronic attendee promotion changed over the last 3 
years? 
A. Increased 
B. About the same 
C.Decreased 
D.Decreased significantly 
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THE NEW RULES OF ENGAGEMENT  
(DIGITAL ATTENDEE DEVELOPEMENT) 



About Me 

ÅMike Blackman, Managing Director, Integrated Systems Events llc 
 

ÅStudied International, Industrial and Consumer Advertising and 
Marketing 

Å In the trade show industry more than 28 years 
ÅSpecialized in Technology events 
ÅLaunched more than 20 new exhibitions and Events across Europe 
ÅLaunched Integrated Systems Events on behalf of its shareholders in 

2003 
ÅTechnology Junkie 

 
 
 



Integrated Systems Events  

is a joint venture of  

CEDIA and InfoComm International 

Who are We 



 
Å International trade association of companies that specialize in designing and 

installing electronic systems for the home.  
Å Founded in September 1989 and has more than 3,500 member companies 

worldwide.  

Å The international trade association of the professional audiovisual and 
information communications industries.  

Å Established in 1939, InfoComm has over 5,000 members in over 80 
countries: 

Å Founder of InfoComm, the largest annual conference and exhibition for AV 
buyers and sellers worldwide.  

Å InfoComm also produces trade shows in Europe, Middle East Asia and China. 



ÅTrade Shows 
ïBusiness 2 Business Exhibitions 

ïFocused purely on the Electronic Systems Industry 

ÅConferences 
ïEducation and conferences to support the Industry 

ÅRoad Shows 
ïTo promote our industry and partners to new markets 

 

What we do 



ISE organizes the ONLY European events encompassing 
all elements of electronic systems: 

Audio Visual Communications 

Commercial Systems Integration 

Home Cinema, Networking 

Residential Home Control 

 

What we do 





Our flagship event 

 

Voted #9  

in Expo Magazines  

25 best performing Events 
 

 

 
http://www.expoweb.com/article/25-top-fast-growth-shows-2010 



0

5000

10000

15000

20000

25000

30000

35000

40000

Attendees

Net M2

0

200

400

600

800

Exhibitors

Net M2 

Attendees 

ISE Performance  

  2004 2005 2006 2007 2008 2009 2010 2011 

Attendees 3489 7401 11000 16269 22199 24912 28489 34870 

Net M2 3400 5594 8767 11473 18600 22040 22760 26650 

Exhibitors 120 220 331 363 440 564 640 715 



How do we do it 
(Overview) 

ÅE- Marketing is not the be all and end all to our Marketing 
dreams! 

ÅBut if we donΩt embrace it correctly (or even at all) it could be 
a Marketing Nightmare (ask ex President Mubarak). 

ÅAt ISE we still see traditional media and direct marketing as 
crucial to our existing and future success. 

ÅOur Exhibitors are the most single successful attendee 
marketing Channel 
ïProviding them with the right tools and incentives will boost any 

attendance 

 



How do we do it  

ÅThe Elements 
ïWebsite 

ïBanner 

ïQR Codes 

ï ISE e-invitation card   

ïLink to re-register for the show 

ïEmail Signature Banner 

ïNewsletters 

ïGoogle adwords marketing  

ïSocial Media  

ïYouTube 



How do we do it  
Å Website 

ï The ISE website is our most relevant electronic medium and main source of information 
for exhibitors and attendees.  

ï All marketing material includes the web address and has a call to action driving potential 
attendees to the ISE website. 

 

Å Banner 
ï used for classical banner advertising as well as in newsletters  

ï on exhibitor websites.  

ï subject matter is consistent: Integrated Systems Europe, show date and location.  

ï The link target is always the ISE homepage.   

ï Banners are not only drivers for website traffic, but also work in terms of branding by 
displaying the ISE brand in highly prominent places visible to the target audience. 
 

Å Email Signature Banner 
ï We use a unified banner in all email signatures. For employees, partners and exhibitors. 

ï It communicates the shows name, the date and the location. 



How do we do it  

ÅQR Codes 
ïOn all printed media, we will have QR codes 

Åallows readers to scan the code and then be  
redirected to a special page on the ISE website.  

Åwe can redirect the traffic anytime to any place,  
mostly to the ISE homepage.  
 

ÅHot Link to re-register for the show 
ï!ǘǘŜƴŘŜŜǎ ǘƻ ǇǊŜǾƛƻǳǎ ŜǾŜƴǘǎ ǊŜŎŜƛǾŜ ƭƛƴƪ ǘƻ ǘƘŜƛǊ ƭŀǎǘ ȅŜŀǊΩǎ 

registration data  

ï returning visitors can register with a simple click. 



 How do we do it  

Å ISE e-invitation card  
ï referrals from exhibitors or colleagues the most effective attendance 

driver.  
ïwe create FOC invitation cards for exhibitors to promote their 

presence at ISE.  
ï registered attendees receive one invitation card  to pass on.  
ïThe cards allow for free registration to the show.  
ïelectronic version is a personalized PDF which exhibitors can mail out 

to their database. 

Å Newsletters 
ï  In the run to and during the show, a series of newsletters include:   

Åthe news about companies and products which are exhibiting at ISE.  
Åinformation about new products and the like which will be launched at ISE 
Åsent to registered visitors  
ÅGoal is to reduce the number of no-shows. 



 How do we do it  
Å Google adwords marketing 

ï Key words purchased on Google search results 
ï Stressing search terms like: 

Å systems integration 
ÅKey exhibitor names AMX, Crestron  
ÅCompetetive or related shows like IBC, Palme etc.  

 
Å Social Media 

ï Facebook Groups  
ï LinkedIn groups 
ï Twitter hash tags.  
ï These electronic marketing actions are geared towards peer recommendation, 

so as to help current visitors to get peers to ISE. 
ï All Social media activities continue during the show to inform those who have 

not yet attended as well as attendees on site. 
ï ISE uses the 800 plus screens on site to promote activities, twitter feeds etc 

during the show. 



How do we do it  

ÅYouTube 
ïVideo is becoming a very strong viral Marketing tool 

ïISE creates various videos to promote the show. 

ïvideos are hosted on Youtube for efficiency and also to 
gain advantage from the big audience which Youtube has. 

ïISE uses video during the show to animate the various 
channels available onsite. 





Thank You 



 
 
 
 
 
 
 
 
 
  

 
What is your most successful electronic attendee promotion tool? 
A. Website 
B. The exhibitors 
C.Social media 
D.Newsletters 
E. Other 
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Do you work with an  Ψ!ǘǘŜƴŘŜŜ 5ŀǎƘōƻŀǊŘΩΚ 
A.! ǿƘŀǘΧΚΚΚΚ 
B. No, the initial investment is too high 
C.Not yet, but we are considering it  
D.Yes 
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Digital Marketing 
Initiatives at 

 



About  
 

-Founded in 2002 ς celebrating our 10th year in business 

-Pure play tradeshow organizer 

-15 full time employees 

-Based in Trumbull, CT 

-Current portfolio includes:  
    Content & Communications World (ccwexpo.com) NYC 
     Customer Engagement Technology World (cetworld.com) NYC/SF 
     Healthcare Facilities Symposium & Expo (hcarefacilities.com) Chicago 

 



!ōƻǳǘ ƳŜΧ 
-Started event marketing career 15 years ago 

-VP Marketing at JD Events since its inception 

-Responsible for direct and digital marketing initiatives, web 
presence, social media, strategic association and media 
ǇŀǊǘƴŜǊǎƘƛǇǎΧ ŀƴŘ ǘƘŜ ƛƴǘŜƎǊŀǘƛƻƴ ǘƘŜǊŜƻŦΗ 

-LƴǎǇƛǊŜŘ ōȅ ŎƻƭƭŀōƻǊŀǘƛƻƴΣ ƛƴƴƻǾŀǘƛƻƴΧ ŀƴŘ ŀƴ ƛƴŎǊŜŘƛōƭȅ 
insightful 4-year-old 

-Love dogs 

-Terrified of public speaking  J 

 



Tradeshows = Social Media 

¢ƘŜ ŎƘŀƭƭŜƴƎŜΧ 

Start the interaction; develop a community before and after 
the event 

Allow all of our customers to experience more efficient, 
productive and meaningful events. 

 

¢ƘŜ ǎƻƭǳǘƛƻƴΧ  
 

ATTENDEE/EXHIBITOR EVENT PLANNER 



Third party software, social media outlets, etc. 

 

Web site ς our storefront 

 

Iƻǿ Řƻ ǿŜ ƭŜǾŜǊŀƎŜ ǘƘŜ ŎƻƴǘŜƴǘ ǿŜΩǾŜ ŀƭǊŜŀŘȅ ōǳƛƭǘ ŀƴŘ 
already maintain daily? 

 
 

{ǘŀǊǘ ŦǊƻƳ ǎŎǊŀǘŎƘΧ 



Attendees: 
 

Å Build an agenda 

Å Choose exhibitors 

Å Event news and updates 

Å Comment on sessions  

Å Message capability to pre-set meetings 

Å Have a reason to keep coming back to our site! 



Exhibitors: 

Å Build a company profile 

Å Product announcements; news alerts 

Å Search for attendees in advance to set meetings 

 


















