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RESEARCH 
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Market Content Before, During and  
After the Event 

the Event 

#pcmalive 



Content and Ease of Use Motivates Online 
Attendance 

#pcmalive 



People Seek the Same Information  

7 

Virtual In-person 



VIRTUAL SOLUTIONS 



Virtual Business Solutions 

HYBRID 
EVENTS 

VIRTUAL 
COMMUNITIES 

GLOBAL SALES MEETINGS 

CORPORATE 
LEARNING & 
TRAINING 

VIRTUAL TRADE SHOWS 

INTERACTIVE
WEBCASTTS 



         Real Value is in Leveraging to Accomplish Your Goal  

The Value of Virtual Business Solutions 

 Increase Reach & Frequency 

 Extend audience reach & content  
lifespan and reinforce messaging 

 Lead Generation 

 Drive new leads interested in your  
message, hook and engage 

 Cost Avoidance                                    

 Reduce travel and logistics costs  

 Higher Productivity 

 Time spent traveling is rarely  
productive-avoid downtime 

Incremental Revenue                   

Attendee, education, and sponsorship 

Richer Engagement 

Chat with Audience, leverage social media 

Leveraging Power and Interest in Video 

With pressures on time, video quickly conveys 
message and helps viewer visualize solution 

Better Data Tracking & Intelligence     

Measurable ROI, behavioral data reporting 

Truly Greener                               

Corporate responsibility and          
sustainability 



College Curriculum 
On-Demand Learning  
Pay-per view Courses 
 

 

Corporate Training 
Tutorial Seminars 
Interactive Classroom 
 

Learning & 
Training 

üSales Meetings 
üUser Group Meetings 
üMarket Research 
üPress Conferences 
üInvestor Relations 

üDeveloper Conferences 
üAnalyst Days 
üCompany Events 
üSocial Causes 

Tradeshows 
Product Launches 
Conferences 
Career Fairs 
Focus Groups 

Hybrid Events 
Award Ceremonies 
Special Events 
 

 

WHY GO VIRTUAL?   CONNECT, EDUCATE, ENGAGE 

VIRTUAL APPLICATION 

Lead 
Generation/ 
Branding 

OBJECTIVE 

Corporate 
Communication 



CASE STUDIES 



Cisco Live Video from Interop May 2011 



How did Interop make money? 

Lǘ ŘƛŘƴΩǘ 
 

How will it make money in 2012? 
 

ÅPresent as Key Note Environments to 
Sponsors 
ÅSell at Premium $50,000+ 
ÅLive stream from show floor of keynote to 
ǎǇƻƴǎƻǊΩǎ ŘŜŘƛŎŀǘŜŘ ŎǳǎǘƻƳŜǊ ōŀǎŜ 
ÅCreate branded virtual templates for each 

sponsor 



Comdex Virtual Tradeshow ς November 2010 





How did Comdex make money? 

ÅTwo Branded Lobbies 
ÅtǊƛǾŀǘŜ ǎƘƻǿ ŦƻǊ LƴǘŜƭΩǎ ǊŜǎŜƭƭŜǊǎ  
ÅMarquee Sponsors with Speaking Tracks 
ÅBooth Sponsors 
ÅSpeaking Tracks Only 
ÅKey branding of areas 
ÅSponsorship of Tour bus 
ÅSponsorship of Lounge 
ÅMeeting rooms 
ÅCould have done gaming as well 



Milicruit Virtual Career Fair 



How does Milicruit make money? 

ÅSponsorship packages ς Gold, Silver and 
Bronze options 
Å365 Perpetual Model ς run own event 

any day of the year ς add to calendar 
feature 
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Sponsor Directory 

Sponsor Space Lobby 

Lounge 



How did Sustainability Now make money? 

ÅSponsorship packages  
ÅSpeaking opportunities 
ÅAdvertising in marquee areas of 

show 
ÅSponsoring of areas in show 
ÅCustom speaking opportunities 



Virtual Business Solutions 
EMC 

Customer Reach 

KPMG 
Internal Sales Meeting 



How did these make/save money? 

ÅCustom projects created for client 
ÅTapping into top dollars for custom 

environments 
ÅDelivered content across client base for EMC 

and employees for KPMG 
ÅHuge cost savings for clients to expand reach 

and eliminate travel expenses 
 



Cisco GSXς Virtual Sales Conference 
 


