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Market Content Before, During and
After the Event

Figure 3: How important is it for you to be able to read and review online content associated with an event or
program before, during and after the activity?
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Content and Ease of Use Motivates Online
Attendance

Table 4: How important are the following factors to you when it comes to determining whether a virtual
event will be worthwhile to attend?

How important are the following factors to you when it comes to determining whether
a virtual event will be worthwhile to attend? (select all that apply)

' The content is compelling 424 97% |
' Easy to use the virtual environment 3% 90% ]
' You are able to ask questions and participate actively 395 90% |
' Travel costs and hassles are eliminated 389 88% |
' Time away from your office/family is minimized or eliminated 383 87% |
' To maintain relationships with ongoing contacts 307 70% |
' Likely to make new contacts 298 68% |
| Knowing who else is attending 257 58% |
' To earn certification, get licensed, or re-certified 255 58% |
' To acquire new business 255 58% |
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People Seek the Same Information

Virtual

Figure 5: If you were going to attend a virtual tradeshow and visit a virtual exhibition hall, what would your
main motivation be

In-person

Figure 6: When you attend an in-person tradeshow and visit the exhibition hall, what are your main
motivations?
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VIRTUAL SOLUTIONS
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Virtual Business Solutions

{ CORPORATE
LEARNING &
TRAINING

A5

A ’ |
R AR -1 == =

HYBRID
EVENTS

X I INTERACTIVE
dee! WEBCAS

VI RTUAL) M EMC Technology Solutions = [ e i ] ; :
COMMUNITIES | s . —— .

A
GLOBAL SALES MEETINGS

@ SISO Executive onference 2011 — ﬂecldfdl;m




The Value of Virtuddusiness Solutions

Increase Reach & Frequency Incremental Revenue

Extend audience reach & content Attendee, education, and sponsorship

lifespan and reinforce messaging Richer Engagement

Lead Generation Chat with Audience, leverage social media

Drive new leads interested in your

Leveraging Power and Interest in Video
message, hook and engage

: With pressures on time, video quickly conveys
Cost Avoidance : . : .
message and helps viewer visualize solution

Reduce travel and logistics costs Better Data Tracking & Intelligence

Higher Productivity Measurable ROI, behavioral data reporting

Time spent traveling is rarely

' i ' Trul reener
productive-avoid downtime uly Gree

Corporateresponsibility and
sustainability

Real Value is in Leveraging to Accomplish Your Goal
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WHY GO VIRTUAL? CONNECT, EDUCATE, ENGA

OBJECTIVE VIRTUAL APPLICATION

Lead Tradeshows Hybrid Events "
Generation/ Product Launches Award Ceremonie
Branding Conferences Special Events
Career Fairs
Focus Groups

R
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Corporate
Communication

Learning & College Curriculum Corporate Trainin
Training On-Demand Learning Tutorial Seminars
Payper view Courses Interactive Classroom
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CASE STUDIES
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Cisco Live Video fromterop May 2011

About Cisco Live ¥

Global Events ¥  Cisco Live Virtual Featured Cisco Live Speakers

INVITATION FROM JOHN CHAMBERS
..Wish | could be there this year but a big thank you
to Cisco for providing the virtual experience for those of
us who can't attend.

- CISCO LIVE 2010 ATTENDEE

Home|

Cisco Live Virtusl is a content-rich i ised of of g
from around the world. In this community, you get access to the industry-leading content that Cisco Live U
makes Cisco Live the most i learning opp for ing p i ¥

At Cisco Live Virtual, you can:

+ Access over 1,000 live and on-demand technical training sessions, keynotes, and Super Cisco Live. Mexico
Sessions. 2 m

Download 2011 session PDFs prior to the conference {for Cisco Live Las Vegas sttendees)
Build s virtual “briefcase” to manage and organize the content that interests you

Network with your peers, Cisco experts, and Cisco partners using text and webcam-based chats,
buddy lists and v-card exchanges

A b

Cisco Live, London s e el

Participate in games and win prizes

Join the conference conversation in the blog center and social medis, including Twitter,
Facebook, and Linkedin

Download Cisco booth content and partner information in the exhibiter resource centers

Cisco Live, Melbourne

Full sccess to Cisco Live Virtual is now FREE! You now get unlimited acoess to the world-class
content and networking tools that are an essential resource to networking and communications
professionals from more than 185 countries.

If you're attending the live event in Las Vegas...

Before the conference, review session PDFs and interact with peers and Cisco experts. After the
event, scoess sessions you may have missed onsite and stay connected to the people you met.

: N
CiscollV,

July 10 = 14, 2011 - Lss Vegas, NV

Ifyou can't make it to the live event. ..

Cisco Live 2011
Vegas or Virtual

Be a part of the excitement,
onsite or online

Participate in buzzworthy Cisco Live events such as keynote addresses, Super Sessions, snd
Town Hall meetings. Access more than 70 video and 200 sudio webcasts of technical sessions on
-demand, sfter the event — and thousands more from previous Cisco Live events. And connect
with a professional community that shares your interests and participate throughout the yesr in

other Cisco Live events worldwide.
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How didIinterop make money?

LG RARYQIU

How will it make money in 20127

A Present as Key Note Environments to
Sponsors
A Sell at Premium $50,000+
A Live stream from show floor of keynote to
aLl2yazNQada RSRAOFUOSR Odzai
A Create branded virtual templates for each
sponsor
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Comdex Virtual Tradeshoazvl\lovember 2010

Lobby Expo Hall Auditorium VAR Bar

il

| ““l

Intel Channel & Embedded Conference

LIVE ON-LINE

SISO Executive Conference 2011
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Intel Channel & Embeded Conference
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Help Log Out

Intel Channel & Embedded Conference
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How didComdexmake money?

A Two Branded Lobbies

At NAGIGS aK2g FT2NI LYyaSt Qa
A Marquee Sponsors with Speaking Tracks

A Booth Sponsors

A Speaking Tracks Only

A Key branding of areas

A Sponsorship of Tour bus

A Sponsorship of Lounge

A Meeting rooms

A Could have done gaming as well
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Milicruit Virtual Career Fair

VIRTUAL PLAZA WITH VIDEO VIDEO INTERVIEWING

-----------
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How doedMilicruit make money?

A Sponsorship packagesGold, Silver and
Bronze options

A 365 Perpetual Modet run own event
any day of the yeat add to calendar
feature
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How didSustainability Nownake money?

A Sponsorship packages

A Speaking opportunities

A Advertising in marquee areas of
show

A Sponsoring of areas in show

A Custom speaking opportunities
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Virtual Business Solutions
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How did these make/save money?

A Custom projects created for client

A Tapping into top dollars for custom
environments

A Delivered content across client base for EMC
and employees for KPMG

A Huge cost savings for clients to expand reach
and eliminate travel expenses
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Cisco GRNirtual Sales Conference
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