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Trade Shows and
Exhibitions

Unparalleled Marketing Tool
Exciting Career Opportunity
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AWhat are trade shows?
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Trade shows overview

A A.K.A. exhibitions, fairs, expositions, annual meetings
and conventions

A Range in size: from small meeting rooms to huge convention centers

A More than 80% are B-2-B events. Not the B-2-C/public shows
(car, boat, home, travel) (less than 20% of shows)
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Every year:
A Over 14,000 trade shows are held in US and Canada
A Firms spend $7.5 billion on trade show space
A 75 million visitors/attendees

A typical trade show:
A runs for two or three days
A offers 35,000 square feet of exhibition space
Aincludes over 100 exhibitors.

Source: Center for Exhibition Industry Research, 2006 Census
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B-2-B marketing expent
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In-person events
(e.g. trade
shows,
conferences),
15%

Public relations, 5%

Other, 11%

Radio, 5.00%

Newspapers, 7%

General business ——
magazines, 6%
Printed newsletter,
5%
N Direct mail, 9%

Industry trade
magazines, 7%

Custom publications,
9%
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Base: N=867 US B-to-B Marketers Online marketing’
Source: Forrester Consulting Services 2005 1 2 Cy
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Why are trade shows unique?

A Emphasis on face-to-face marketing
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Besides exhibits...
Other important elements
of a trade show

A Educational Sessions
A Receptions, Galas
A Awards presentations

A Company sales meetings
and other allied events

A Soclal networking events



