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ÁCollege studies 

ÁFirst job   

ÁMy start in the trade show industry

ÁCurrent job 

ÁWhy I think trade shows are vital to industries
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Á A.K.A. exhibitions, fairs, expositions, annual meetings 

and conventions

Á Range in size: from small meeting rooms to huge convention centers 

Á More than 80% are B-2-B events. Not the B-2-C/public shows 

(car, boat, home, travel) (less than 20% of shows)
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Every year:

ÅOver 14,000 trade shows are held in US and Canada

ÅFirms spend $7.5 billion on trade show space

Å75 million visitors/attendees

A typical trade show:

Åruns for two or three days

Åoffers 35,000 square feet of exhibition space

Åincludes over 100 exhibitors.

Source: Center for Exhibition Industry Research, 2006 Census
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ÁTotal Spending = $122 billion

ÁTaxes = $21 billion

ÁEmployment = 1.71 million jobs

Source: 2005 Economic Impact Study 

Convention Industry Council

Ran

k

Top Cities

(based on # of shows)

1 Las Vegas

2 Orlando 

3 Chicago

4 New York City

5 Atlanta

6 Dallas

7 San Francisco

8 Anaheim

9 Los Angeles

10 Rosemont

Source: Tradeshow Week 2008



In-person events 
(e.g. trade 

shows, 
conferences), 

15%

Public relations, 5%

Industry trade 
magazines, 7%

Custom publications, 
9%

TV, 9%

Online marketing, 
12%

Direct mail, 9%

Printed newsletter, 
5%

General business 
magazines, 6%

Newspapers, 7%

Radio, 5.00%

Other, 11%

Base: N=867 US B-to-B Marketers

Source: Forrester Consulting Services 2005
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Letôs take a closer look
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ÁEmphasis on face-to-face marketing

ÁLeverage all customer senses
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ÁEducational Sessions

ÁReceptions, Galas

ÁAwards presentations

ÁCompany sales meetings 

and other allied events

ÁSocial networking events


